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2021 NINE-MONTH REVENUE:  
€437.8 MILLION, UP 19.2%  

A STRONG REBOUND IN SEPTEMBER  
 

 ANNUAL TARGETS CONFIRMED 
 

 
GL EVENTS (ISIN: FR0000066672 - TICKER: GLO), THE INTEGRATED EVENT INDUSTRY GROUP, REPORTS ITS 

CONSOLIDATED REVENUE FOR THE NINE-MONTH PERIOD ENDING 30 SEPTEMBER 2021. 
 
 

 
Olivier Ginon, Chairman-CEO of GL events, commented: “After a first half that was still down in relation 
to 2019 and 2020, our business is now back on track, demonstrating its resilience and registering a 
strong rebound. In France, the introduction of the “health pass” and the "Safe and Clean” system 
implemented by GL events allowed us to organise trade shows, fairs and events without limitations on 
the number of attendees under optimal safety conditions. In international markets, revenue in Asia has 
exceeded 2019 levels while South America remains subject to constraints. In view of the context 
(government-ordered closures for approximately 6 months in Europe and 10 months in South America), 
we confirm our revenue target for fiscal 2021 of close to €700m, including approximately €500m in the 
second half, with positive net profit attributable to Group shareholders. In addition, trends for 2022 are 
encouraging with the signature of the contract for the 2022 Commonwealth Games in the UK and 
progress on negotiations with contracts for the Football World Cup in Qatar confirming a rapid return to 
pre-crisis levels of activity. Once again, I would like to thank our employees and operational partners for 
their commitment as well as our financial partners for their support.”   
 
 

Revenue (€m) 
2021 

Reported 
basis 

2020 
Reported 

basis 

2019 
Reported 

basis 

Change 
21/20 

Change 
21/19 

Q1 96.3 213.3 340.3 -54.9% -71.7% 

Q2 113.5 53.6 255.6 111.9% -55.6% 

Q3 228.0 100.5 253.7 126.9% -10.1% 

Consolidated 
total 

437.8 367.3 849.6 19.2% -48.5% 

 

As at 30 September 2021, nine-month revenue amounted to €437.8m, up 19.2%, marking the recovery 
of the business in relation to the health crisis experienced in 2020. Business has rebounded notably in 
Asia, driven by China, operations linked to the Olympic Games in Japan, and also in France, where 
governmental restrictions have been eased.  

Quarterly revenue amounted to €228m, a twofold increase compared to Q2 2021, highlighting the 
progress, quarter after quarter, and despite the constraints continuing to weigh on South America and 
international operations in all regions. 
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REVENUE BY DIVISION 
  
For the first nine months, revenue for the Live and Exhibitions divisions was up in relation to the same 
period in 2020. The Venues division continued to be penalised by the closure of sites in South America 
and the absence of in-person international conventions.  
 

Revenue at 30/09 
(€m) 

2021 
Reported 
basis 

2020 
Reported 
basis 

2019 
Reported 
basis 

Change 
21/20 

Change 
21/19 

Live 254.0 224.7 420.4 13.0% -39.6% 

Exhibitions 105.0 59.5 195.0 76.4% -46.2% 

Venues 78.9 83.1 234.2 -5.1% -66.3% 

Consolidated total 437.8 367.3 849.6 19.2% -48.5% 
 

 

On a sequential basis, each of the divisions confirms, quarter after quarter, a resumption in positive 
momentum throughout 2021.  
 

Revenue at 30/09 
(€m) 

Q1 2021 Q2 2021 Q3 2021 
9-MONTH 

TOTAL 

Live 68.4 62.6 123.0 254.0 

Exhibitions 17.5 34.1 53.3 105.0 

Venues 10.4 16.8 51.7 78.9 

Consolidated total 96.3 113.5 228.0 437.8 

 
 
GL EVENTS LIVE reported quarterly revenue of €123m, nearly double the amount of the previous 
quarter. This growth was driven both by international markets (Tokyo Olympic Games, the18th China-
ASEAN exhibition, the 24th China International Optoelectronic Exposition) and France (Film Festival, the 
14th of July Bastille Day festivities, the Evian Championship, the Tour de France finish, IUCN Nature 
Congress, Cannes Yacht Festival, Monaco Yacht Show, Maison & Objet, etc.). On that basis, revenue for 
the first nine months amounted to €254m, up 13% from last year’s same period (+13.9% LFL1). 
 
GL EVENTS EXHIBITIONS had revenue in the third quarter of €53.3m, up 56.3% in relation to Q2 2021. 
This division benefited from the organisation of numerous trade fairs in France, including a certain 
number rescheduled from H1 2021. Noteworthy events in the period included Sirha Lyon, Global 
Industrie Lyon, Première Vision Paris, Sirha Omnivore and Expobiogaz, all organised under optimal 
safety conditions. In addition, the Group continued to deliver digital solutions, particularly for 
international trade fairs, to maintain links between exhibitors and visitors while travel is not possible. 
However, feedback from all participants has confirmed the vital nature of GL events' core business of in-
person exhibitions. Revenue for the first nine months rose to €105m or up 76.4% from last year’s same 
period (+76.9% LFL). 
 
GL EVENTS VENUES had revenue in the third quarter of €51.7m, more than tripling in relation to 
Q2 2021. This division is still affected by government-ordered closures that continue to be in force in 
South America, including for convention centres hosting international events. During the quarter, the 
Group notably organised a number of fairs in Toulouse, Metz, Strasbourg, Saint-Etienne and Caen, as 
well as the first OWN (“One with Nature”) Exhibition in Hungary.  Revenue for the first nine months 
amounted to €78.9m, down 5.1% from last year’s same period (-3.4% LFL). 
 
 

 
1 LFL: like-for-like defined as at constant structure and exchange rates (2021 exchange rates applied to 2020 
revenue) 
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GL events UK was appointed as the Official Overlay Supplier of the Birmingham 2022 Commonwealth 
Games to be held from 28 July to 8 August 2022. The Group will provide a range of services from design 
to the provision of temporary infrastructure (structures, flooring, lighting, stands, seating, barriers, etc.) 
representing revenue of approximately £27m and covering 70% of the sites used for the event.   
GL events will implement a social value programme to promote environmental preservation and the 
circular economy, working alongside key Birmingham charities and CIC’s such as Jericho Foundation and 
Change Kitchen.  
The Birmingham 2022 Commonwealth Games will bring together nearly 4,500 athletes from 72 nations 
and territories are due to compete in 19 sports and eight Para-sports across 14 competition venues. As 
the biggest event ever to be held in the West Midlands, it is expected to attract more than one million 
spectators to the city and have a global TV audience of 1.5 billion. 
 
GL events has also just won a contract in Bourg la Reine (Hauts-de-Seine) to build a multi-sports complex 
and renovate a gymnasium and a sports facility representing more than 3,300 sqm dedicated to judo 
and fencing. Work is to start in January 2022 with the opening scheduled in September 2023. These 
facilities will be used in preparation for the Paris 2024 Olympic Games. 
 

 
In view of its cash position, GL events has the financial resources necessary for its development and in 
consequence does not intend proceed with a capital increase to support its return to pre-crisis activity 
levels. 
 
At the end of September 2021, GL events had cash resources of €570m, after having drawn the 3rd 
COVID-relief government-guaranteed credit line. And after already obtaining the support of its banking 
partners in the last quarter in the form of a "covenant holiday" for 2021, the Group has just obtained 
waivers on the Euro PP from its bondholders and on the RCF from its banking partners. Specific 
discussions with respect to government aid to small and midsize businesses continue to be ongoing The 
Group will maintain its efforts to efficiently manage costs and oversight over investments.  
 
Revenue should continue to grow in the fourth quarter, building on the momentum of the prior 
quarters. During this period, GL events should benefit from the organisation of the Dubai World Expo, 
the FIFA Arab Cup and COP 26. Momentum in Europe will be driven by regional and national events. In 
China, only one exhibition is scheduled in the last quarter (Fashion Source); activity will also be driven by 
the Live division (ZZX). In this country, GL events is closely monitoring growth trends and changes in the 
real estate sector. In South America, the Group has already hosted the first events in Chile to be 
followed by Brazil in early November while the organisation of large-scale events in this latter country 
may resume in early 2022. Discussions relating to the appraisal of building space of the Anhembi event 
venue are making good progress. 
 
Based on these assumptions and on condition that the health situation remains unchanged, the Group 
confirms its 2021 target for annual revenue approaching €700m and positive net profit attributable to 
Group shareholders.  
 

NEXT PRESS RELEASE:  
2021 ANNUAL REVENUE: 20 JANUARY 2022 (AFTER THE CLOSE OF TRADING) 

  

 

 
 
 

RECENT DEVELOPMENTS 

OUTLOOK 
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www.gl-events.com  www.gl-events.tv 

 

          
 
 

About GL events: The Group is a world-class provider of integrated solutions and services for events operating across the three 
main market segments: conventions, conferences, congresses; cultural, sports and political events; trade shows / B2B and B2C 
exhibitions and consumer fairs. GL events' activities are organised into three major business divisions. GL events Live provides a 
complete range of services for corporate, institutional and sports events, and offers turnkey solutions from consulting and 
design to staging the event itself. GL events Exhibitions manages and coordinates the Group's portfolio of more than 

300 proprietary trade fairs covering a wide range of sectors: food industry, culture, textiles/fashion, 
manufacturing… GL events Venues manages a network of 50 venues (convention and exhibition centres, concert 
halls and multi-purpose facilities) in France and international destinations. 
Present on five continents with operations in more than 20 countries, GL events has 4,600 employees. GL events is 
listed on Euronext Paris, Compartment B (mid-caps). 

 

INVESTOR RELATIONS MEDIA RELATIONS 
Sylvain Bechet 
Tel.: +33 (0)4 72 31 54 20 
infos.finance@gl-events.com 

Stéphanie Stahr 
Tel.: +33 (0)1 53 48 80 57 

stephanie.stahr@cic.fr  

 
ISIN FR0000066672 - BLOOMBERG GLO FP - REUTERS GLTN.PA - FTSE 581 

LEI 9695002PXZMQNBPY2P44 
 

 
 

FOLLOW US ONLINE 

http://www.gl-events.com/
http://www.gl-events.tv/
mailto:infos.finance@gl-events.com
https://twitter.com/glevents
https://www.linkedin.com/company/gl-events/
https://www.facebook.com/glevents
https://www.instagram.com/glevents_official_account
http://www.google.com/url?url=http://www.cbanque.com/actu/44580/pea-pme-comment-connaitre-les-titres-et-fonds-eligibles&rct=j&frm=1&q=&esrc=s&sa=U&ei=gBe8U7OIIIqd0QXZtoHoDQ&ved=0CCYQ9QEwCA&usg=AFQjCNGWfGsEIcTJkQABYA6yEJDPeK5gvg

